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35 characters

Each unit includes a reproduction of your literature or products, a head-line and a maximum of 45 words of copy. Just send us your graphic and description.

company Name
CirClE #000 on info Card or go to

www.awCi.org/produCtlinks

>Product Show and Tell.
Showcase units are the best low-cost way 
to display your products or literature to the 
industry. Whether adding to your ongoing 
promotional plan or looking to test market 
waters, showcase units are an important 
part of your schedule.

>Don’t Forget! 
Paid units continue to appear in the Product 
Showcase section of the magazine’s Web 
site. Check them out at  
www.awci.org/cd/product_showcase.pl.  

Online showcase units rotate on the 
magazine’s home page–great added 
exposure for no additional investment with 
your paid unit.

>Rates 
$795 per unit (non-commissionable)

$640 for display advertisers
appearing in the same issue.

>Showcase Deadline
July 28

>More Information
www.awci.org/cd/adv_comingup.pl
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